


your media plan pma
prime market ing area (pma)

Your prime marketing area, are all the suburbs you can actively market into in which you own as part of 
your membership. All leads, which come through online will be directed to you and your store and any 
traditional form of marketing i.e. letter box drops you can also actively market to your customers. 

pma summary data

your store
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30 drop cards

Drop cards are a great way to communicate change in management, announce special o� ers, new 
products or services, and therefore a fantastic way to encourage walk ins to your store. 

We can create drop cards to promote your store and reiterate the continuation of the business’ core 
value – to help fi nd the fl oor you’ve been searching for.

You can utilise your installers and fl ooring consultants for drop card distribution, as while they are out on 
jobs, they can distribute these in the surrounding homes. Alternatively, based o�  the distribution list we can 
also arrange drop card distribution to your entire PMA. 

We recommend a full PMA drop card distribution to reach your entire customer base, notifying customers 
of the new management and a call to action to come visit the store with the drop card to avail the o� er. If 
this is too many households, we can tailor the distribution to suburbs you want to target.

choicesflooring.com.au

Choices Flooring Nunawading 
is under new management!

example drop card shown

front back

Distribution Numbers:  22,507
Print Cost:   $1,056 +GST
Distribution Cost:   $1,508 +GST + Freight

Or, if you don’t want to do a full PMA, the cost is $125.29 per 1,000 household

Choices Flooring Tamworth 
is under new management!

5352



radio
A radio is a great way to promote your new store. You can capture an audience of customers, that may not 
be necessarily tune in to TV and other communication mediums. We suggest having a call to action in a 
radio ad i.e. new sale/percentage o�  announcement or a giveaway. 

The recommend stations for your store are 2TM, 92.5FM, 2MO and Triple G 97.5FM that cover and provide 
reach across the Choices Flooring Tamworth demographic of women aged 25-54. 

All rates suggested are for a 30 sec spot.

Station:   2TM
Network:   MSD
Station Demo:  People 40+ 
Cost:   $42 

Station:   92.5FM
Network:   MSD
Core Audience:  People 16 - 40
Cost:   $42

Station:   2MO
Network:   MSD
Core Audience:  People 40+
Cost:   $35

Station:   Triple G 97.5FM
Network:   MSD
Core Audience:  People 16 - 40
Cost:   $35

press advert is ing

example press ad

Press advertising in your local paper is a good option, to be seen by your customers who read 
newspapers. Local and community press titles are a great way to connect with your local community. 

Northern Daily Leader covers your target audience. The size of the ad will determine how much it will cost 
to publish in this publication. The sizes you can choose from are a quarter, half and a full page.

Publication:   Northern Daily Leader  
Published:   Mon- Sat  
Average Readership: 5,213 (Mon – Fri)

 12,866 (Sat)
Cost 
Quarter page ad:  $892.52 + GST
Half Page ad:   $1,790.60 + GST
Full Page ad:  $3,570.11 + GST

*  All rates above are exclusive of GST and are per 30 sec spot
*  All booked spots will appear between 6 am – 7 pm (Saturday – Sunday)
* 20% ROS bonus loading (based on spot numbers) would be included in the booking

Ovid eatquia ndanim rem nossi doluptas rehendus aperio blab il magnimp 
eroriam voloren ditatiasint, quas rehendi beatior reresti volenda ndessimusae 
lanim et que liae veles volorem faccull icaborro magnis voluptatur? Qui utatur 
alitati ant dem in conse nobitis aci dunt as dis et evelend ucipsam id quae ius 
dis con porerat quatincto vendus, ipsa quia dolecusame iuntibus, vollorrunt 
abo. Am, etur? Igni delluptati andis mos voluptis min rectas ulpa

To celebrate, visit us at Tamworth and receive 10% of all rugs!

T&C’s apply, see in-store for details.

Come in and visit the team at: 
 Choices Flooring Tamworth
Longyard Homemakers Centre 
383-391 Goonoo Goonoo Rd
Tamworth NSW  02 6765 5513
choicesflooring.com.au

Choices Flooring Tamworth
is under new management!
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outdoor bi l lboard
With more commuters on the roads than ever before, billboard advertising is a great option to promote 
your business and capture walk by tra£  c and also drive by motorists. Outdoor classic static and digital 
billboards are a great tool to raise awareness. They can allow you to reach more people faster and 
cheaper than any other mass marketing media. This is a great way to get exposure and build your brand 
in the Tamworth region.

 A few classic static options have been suggested here for you to choose from. 

Bi l lboard example
Tamworth North,  New England Highway
Size:  12 .61  x  3 .5m
Direct ion:  North bound

Bi l lboard example
Tamworth South,  New England Highway
Size:  6.28 x 3.3m
Direct ion:  North bound

Location:   Tamworth South (Goonoo Goonoo), New England Highway
Frame category:   Classic Large Format
Dimensions:   6.28 x 3.3 m
Cost:   $1,000 (Planning) + $500 (Installation) + $373 (Production)
Panel No:   S/234011A

Location:   Tamworth North (Bendemeer), New England Highway
Frame category:   Classic Large Format
Dimensions:   6.28 x 3.3 m
Cost:   $1,000 (Planning) + $500 (Installation) + $746 (Production)
Panel No:   PP/224S

Location:   Tamworth North (Kootingal), New England Highway
Frame category:   Classic Large Format
Dimensions:   12.61 x 3.5 m
Cost:   $4,000 (Planning) + $900 (Installation) + $749 (Production)
Panel No:  S/235205B

Location:   Tamworth North (Moonbi North), New England Highway
Frame category:   Classic Large Format
Dimensions:   12.61 x 3.5 m
Cost:   $5,000 (Planning) + $900 (Installation) + $749 (Production)
Panel No:  S/235301B

Choices Flooring
 Tamworth 

is under new management!

Choices Flooring
 Tamworth 

is under new 
management!

choicesflooring.com.au
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Bi l lboard example
Tamworth North,  New England Highway
Size:  12 .61  x  3 .5m
Direct ion:  South bound

Bi l lboard example
Tamworth South,  New England Highway
Size:  6.28 x 3.3m
Direct ion:  South bound

Choices Flooring
 Tamworth 

is under new 
management!

Choices Flooring
 Tamworth 

is under new management!

choicesflooring.com.au

outdoor bi l lboard
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digital  welcome screen
With print costs continuing to increase, Central O£ce has been investigating ways whereby digital signage 
starts to replace that of print signage. In today digital savvy retail market, digital displays have already 
started replacing major print mediums such as outdoor media and other signage. Having a high-quality 
Digital POS system is not only an asset but a great marketing tool for retail businesses.

The benefits of digital signage in-store: 
• Centralised control over marketing campaigns and promotions. 
• Instantly update and change campaigns in response to market conditions. 
• Run an unlimited number of campaigns throughout the year. 
• Endless messages can replace one single poster. 
• Schedule di�erent messages based on time of day, day of week, holidays or any other condition. 
• Allow local store to choose from approved marketing campaigns or additional content if desired. 
• Allow local stores to run their own content in addition to central o£ce content. 
• Digital signage is highly engaging and designed to capture attention with motion and animation. 
• Not just used for sales and promotions, can reinforce brand, create an emotional connection, and make 

customers feel engaged. 

Cost: $1,500 + GST + Freight 

c inema advert is ing
Given the relaxation of COVID protocols, cinema has seen great resurgence. The latest stats from media 
agencies show an 81% jump in booking numbers and how cinemas have again become a preferred option 
for entertainment since the depths of the economic fallout of the pandemic. 

With your store’s proximity to following cinemas, it is a great opportunity to have your store advertise 
through this medium. With people heading back to watch movies, it will be great to advertise on these 
platforms. 

Choices Flooring Tamworth
383-391 Goonoo Goonoo Rd, Tamworth

example c inema advert is ing end frame

Location & Timing Ad  length Total audience 

Forum 6 Cinemas Tamworth

The Civic Gunnedah 

30 sec Women aged 25-54: 2,200

All people: 7,000

Cost:  $1,155 (Media) + $1,000 (Production)  

## Please note, the cinema spends and timings above are a starting point guide and can 
be worked as per your requirements. 
Production cost covers DCP conversion for 1 creative. 
Cinema week commencing dates always commence on a Thursday.
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tv  advert is ing
TV Advertising is part of the membership costs. We produce TV ads for every campaign and runs through 
out the duration of that timeframe. TV is still one of the best medians to get to a large scale audience and 
to your customer base. 

*T&C’s apply, see in store for further details

To celebrate visit in-store & 
receive 10% o�  all rugs*

Visit the team at: 
Choices Flooring Nunawading

339 Whitehorse Rd, Nunawading
03 9878 1921

Choices Flooring Nunawading
is under new management!

N
Nunawading Rai lway Stat ion
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SPRINGFIELD ROAD

eDM
We suggest an eDM (electronic direct mail) to be sent out to your database of customers. Within the eDM 
we will communicate to your customers the change in management for the store. And much like the drop 
cards and press ads, it could feature a special o� er to entice customers to come and visit the new store. 

example edm

Cost: Part of membership costs  

Choices Flooring Tamworth
is under new management!

To celebrate visit in-store 
& receive 10% off all rugs*

Visit the team at: 
 Choices Flooring Tamworth

Longyard Homemakers Centre 
383-391 Goonoo Goonoo Rd, Tamworth 02 6765 5513

choicesflooring.com.au

CALALA LANE

N

N
EW

 EN
G

LA
N

D
 H

W
Y

(G
O

O
N

O
O

 G
O

O
N

O
O

 R
D

)

CRAIGENDS

LANE

RTA

Radio Stn 2TM
TV Stn NEN 9, ECN 8 (Prime)

Jeh Wit

Leo
Pk

*T&C’s apply, see in store for further details

example tv advert isment

Cost:  Part of membership costs
Ongoing Campaign:   Brease Campaign (Jan 15 - Feb 11) 
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Choices Flooring Nunawading 
is  under new management!

How did we do?Review us on Google!

Natasha Hazell 
Choices Flooring Tamworth
Longyard Homemakers Centre 
383-391 Goonoo Goonoo Rd
Tamworth NSW 2340

P | 02 6765 5513
E | Tamworth@choicesfl ooring.com.au
W | choicesfl ooring.com.au

eSignature 
An eSignature is suggested to be placed at the bottom of all email communications as it helps in 
promoting your store and reinforces all the current ongoing promotions in your store by drawing attention 
to featured product o� erings and sales. More clicks on your email signature banners means driving more 
prospective customers to targeted information on the website, which in turn will lead more prospects walk 
into your stores for conversions.

This will be for sta�  and store emails of the store alerting customers, suppliers and whomever the store 
may be in communication with

example eSignature

We’re under new 
management!

Cost: Part of membership costs  

social  media
Social media campaigns are extremely important especially in today’s changing scenario. The objective 
is to increase your in-store and online sales, build relationships with your local consumers, establish your 
brand in your PMA. The benefi ts of social media for your store compounds when you see the number of 
users consuming social media in today’s world. 

Social media posts, on a national level, are regularly posted to alert our thousands of followers informing 
them about our ongoing campaigns. If you manage your own store social page, we will provide your store 
with new content prior to each campaign.

example post

Choices Flooring Tamworth 
is under new management!

Cost: Part of membership costs  
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Google Search
Acting as the glue that binds all marketing efforts together, search will be a vital component for Tamworth.

Capturing people based on their intent signals and what they are searching for is a great way to send 
traffic to Tamworth store.

The search activity will ingest the Tamworth Google My Business listing information and provide people 
with the address, phone number, open hours and with the click of a button it can also give directions.

Google Search:  No cost to store

Peformance Max
Performance Max is a brand-new campaign type that is available to bolster 
the introduction of the Modbury store activity.

Covering the entire Google ad suite, from Search to Video and even Maps. 
This will all be used to push people to store.

Performance Max is the perfect way to increase store visits whilst also ensuring that our budget is being 
used as efficiently as possible as it pulls in an enormous amount of data to help optimise results.

A quarterly report with results from Performance Max will be sent to your store. Below are examples of 
what the ads look like.

Performance Max:   $700 - $1000 per month  (recommended cost)
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vip opening eventFacebook Customer Col lect
Hosting a Choices Flooring VIP opening event is a great way to bring your key influencers (e.g. local 
builders, interior designers, media etc.) together to celebrate your new store ownership and view the latest 
flooring trends. 

To set the tone for your event, a personalised invitations can be created and delivered to you, to then send 
onto your guest list. Aside from the word of mouth that your Choices Flooring VIP event will generate, you 
can also take advantage of promotional items (e.g. gift bags) that you may like to give to your guests when 
they depart the event.

Customer Collect is a Facebook local marketing solution that Tamworth will be able to tap into as of an 
always on digital strategy.

Customer Collect uses peoples pinpointed location and if they are within a collection zone for Tamworth 
store, we serve them an ad and push them to store.

Similar to Google My Business, Customer Collect brings store address, phone number, open hours and 
more into the ad and helps to give people directions straight to Tamworth Choices Flooring.

you’re invited
new management
vip night

Choices Flooring Nunawading is under new 
management! Come and meet the new team at our 
VIP night.

See the lastest trends and innovations in flooring and 
meet Australia’s leading flooring experts.

Drinks and canapés on us!

[Date]
[Time]
Nunawading
[RSVP Name, Email, Phone, Date]

invi te example

Facebook Customer Col lect example

Facebook Customer Collect:  No cost to store

Choices Flooring Tamworth is under new 
management! Come and meet the new team 
at our VIP night.

See the lastest trends and innovations in flooring 
and meet Australia’s leading flooring experts.

Drinks and canapés on us!

[Date]
[Time]
Tamworth
[RSVP Name, Email, Phone, Date]
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prof i le booklet
A well-designed store profi le booklet serves as a perfect introduction to your business. Accurately 
distributed, these booklets can expand your store’s visibility. They are a great marketing tool when reaching 
out to new customers. At the same time, they can provide positive press about your store. 

We recommend your store to have your own store profi le booklet available in your store, which is your own 
collateral showcasing not only all your products but also your inspiring success stories.  

choicesflooring.com.au

Choices Flooring Your Store
your f looring special ists

carpet:
broadloom

At Choices Flooring we have access to some of  the best broadloom carpets avai lable within Austral ia.

Ideal for residential spaces and hotel rooms, 
broadloom carpet can be made from a wide range of 
single or blended natural and synthetic fibres based 
on durability, appearance, ease of manufacture, and 
cost.

In terms of production, the dominant yarn constructions are polyamides (nylons) and polypropylene, which account for approximately 90% 
of the commercial market.

twist
• Comfortable and soft• Hardwearing

• Textured appearance• Good for spaces with pets

loop
• Durable
• Hides footprints
• Easy to maintain

plush
• Luxurious appearance• Perfect for formal areas• Soft to touch

textured
• Contemporary look• Easy to maintain• Perfect for busy areas

Eternity Inception - Lethbridge, Weston >

carpet styles

8

9

home 
builders

National  and state based

builders often require a local

approach to the supply and

installat ion of  f loor coverings 

in metro and regional  areas

across Austral ia.

At Choices Flooring we are well equipped to service 

national and state based builders, offering fixed supply 

and installation rates in all states and territories.

Group Project  Experience:

our customers include:

2525

major faci l t ies - 

health,  education 

& airports

At Choices Flooring we 

understand the dif f icult ies 

and real i t ies of  faci l i ty  and 

project  management.

Our exceptionally experienced network of stores in 

metro and regional areas are well equipped with the 

local knowledge and workforce to project manage and 

install your floor coverings.

With the purchasing power of Australia’s most 

progressive flooring retail group, we’re able to offer 

practical and stylish flooring solutions.

Group Project  Experience:

our customers include:

26

Print
100:         $765 + GST
250:       $1,325 + GST
Time:       7-14 business days (from artwork approval)

real  estate folders
Real Estate Folders are a professional way to present your store to potential customers. The folders are 
personalised for each company you are targeting and includes the following items:

• 1 x Real Estate Folder
• 1 x ‘About Us’ insert
• 5 x blank sample board inserts (for stores to populate with product samples)

choicesflooring.com.auchoicesflooring.com.au

Carpet 

Choices

Timber 

Choices

We’ll help you find the floor 

you’ve been searching for
In 1959 a small group of independent Victorian furniture 

retailers met to discuss the possibility of forming an 

association to maximise the effectiveness of their 

business in the face of increased competition from 

large, franchised organisations. As a result of this initial 

meeting, Newfurn Floor Coverings Ltd was formed. 

Thirty years later in 1993, they launched the Carpet 

Choice brand with 17 stores in Victoria. Since then, after 

a further brand update, Choices Flooring has rapidly 

grown to include more than 140 stores across Australia.

Since those early days, Choices Flooring has arguably 

become Australia’s most progressive retail floor 

coverings group and a major force in the Australian 

retail sector.

For more information, visit choicesflooring.com.au

Choices Flooring by Advance*

6228 2925

34 Albert Road, Moonah

Email: advance@choicesflooring.com.au

Vinyl

Choices

Laminate

Choices

Tile

Choices

Bamboo 

Choices

Cost: $15.00 each
Time:      7-14 business days (from artwork approval)
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fence s igns
Commercial Fence Signs are available and are a great tool in raising your commercial profile and 
promoting your involvement with various projects within your local community. These corflute signs can 
easily be attached to fences using cable ties and are designed to be reused, so you can use them on 
multiple project sites. 

local  area market ing in i t iat ives
To complement the media, online and marketing strategies included in this plan, below are some 
additional ideas to comprehensively promote your new ownership. 

Please note that some of the suggestions may not suit your area specifically, but they may spark an idea 
you believe will work best for you and your local community. 

Cost: $15.00 each
Time:     7-10 business days (from artwork approval)

community

Community sponsorships and involvement can be a great way to build your rapport.  As our target market 
is predominantly women, considering the sponsorship of sporting clubs such as women’s netball or 
basketball would be greatly recognised and align well with the brand’s overall marketing strategy.

Sporting clubs such as soccer and football do not directly attract our target market, however they will still 
gain recognition especially by parents who watch their children play.

You can also consider providing branded merchandise such as drink bottles or sports bags to the teams 
you sponsor, as your sponsorship should include signage rights and logos on uniforms.  You may also want 
to sponsor an achievement award for up-and-coming players which can provide the opportunity to attend 
social functions and generate good rapport within the community.

associat ions

Join relevant peak bodies and associations to engage with your audience rather than purchasing bulk 
mailing lists.  Attending events such as School Fetes and Fundraisers, can help you network and form 
important relationships. Advertising in local school newsletters is also another way to reach your target 
market. 

In the future, your store will have discontinued or bound carpet samples which a lot of householders would 
be willing to purchase for door mats or pet homes.  O�ering an incentive to pick up a free one in-store is a 
great way to bring customers in the door and potentially get them thinking about purchasing new flooring. 

local  businesses

Make a list of the key influencers in your target market or local community (e.g. local hairdressers and real 
estate agents).  By aligning with other local businesses, in particular real estate agents, you can not only 
build rapport, but also provide information on flooring deals for new home owners and work alongside 
them in targeting landlords.  The real estate industry would often say that one of the first things a new 
home owner (or landlord) will consider is new flooring.   

advertor ials

Advertorials are a great way to promote your new ownership and reiterate the continuation of the 
business’ core value - to help you find the floor you’ve been searching for. Although sometimes costly, 
you can utilise an advertisement in your local paper to include a short interview piece, a store photo, sta� 
photo and also a press advertisement promoting the latest campaign. It is often when putting a face to a 
business that makes all the di�erence. 

promotional  i tems

Promotional items such as magnets, pens and USBs are a great way to have longevity for brand 
recognition.  These can be provided after installations or even purchases to customers as a keep sake.
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